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KuiBchkuil HalliOHAIBHUN YHIBEPCUTET TEXHOJIOTIH Ta qU3aiiHy

CErMEHTALIA CYB’EKTIB IHAYCTPII MOJIX
AK YYHACHHUKIB MOJHOI'O ITPOLECY

B crarTi copmynpoBaHO, OXapaKTEepHU30BAHO Ta KIACH(pIKOBAHO CKIAI0BI KOMIIOHEHTH MOJHOTO Oi3Hecy. BusHadueHo
CTPYKTYPHO-JIOTIUHI 3B’S3KH MK Cy0’€KTaMH iHAYCTpii MOAM, SKi BIUIMBAIOTh Ha (OPMYBaHHSI MOJHHX CTaHIAPTIB Y
Cy4acHOMY CYCIIIBCTBI CIOXHMBaHHS. 3MIHCHEHO XapaKTEepUCTUKY (OpPMaTiB TOPTOBHX TOYOK PUHKY MOJHOTO OISy B
CTPYKTYPI IHAYCTPii MOAM Ta CErMEHTALIII0 CIIOKUBALLKOTO PUHKY MOJHOTO OZSTY 3A1HCHIOIOTH 32 CYTTEBUMH KPHTEPISMH.
Po3zpobneHo Mozens B3aemoii cy0’€KTiB iHAYCTPil MOAH.
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SEGMENTATION OF THE FASHION INDUSTRY SUBJECTS OF
AS PARTICIPANTS OF FASHION PROCESS

In the article it is formulated, described and classified the constructive components of fashion-business. Certainly
structurally-logical connections between subjects of fashion industry, which influence on forming of fashion standards in
modern society of consumption, are determined. Description of formats of trade outlets of fashion clothe’s market is carried
out in the structure of fashion industry; the fashion mass market segmentation of clothes has done after substantial criteria.
The model of co-operation of subjects of fashion industry is developed.
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3a croBamu Bizomux excreptis Moau H.Vaiita ta 1. Ipidditca, B oCTaHHI POKHM «...3MIiHHIACH KyJIbTYpa MOIH —
3MiHMBCSA ii 00pa3, 3MiHWIACh ii 1HAYCTpisS. AJe cama MOJa KMBa 1 NMPEKPacHO MOYYBAETHCS, 3AIUIIAIOYNCH HE3MiHHO
HOBOIO, Takolo, 1o Oe3nepepBHO 3MiHIOETHCs». [1, c. 37] Tox, CTpykTypa MOAIOHMX 3MiH 3aclyrOBY€ Ha peTEeIbHE
nociimkeHHs. OCKUTbKH Oe3rocepeIHbO BIUTMBAE Ha (JOPMYBaHHS Cy4aCHOTO PUHKY MOJIHOTO OZIATY.

IlocTanoBKa 3aBIaHHA

Sk CTBEpIKYIOTh JesKi aHANITHKA Ta ONIAIa4l MOJHUX TMPOIECIB Y Cy4acHOMY CYCHiJIBCTBI TOTaIbHOTO
CIIOKMBAHHS, MOJIM, SIK Takoi, Olablie He icHye. 30KkpeMa, Tak y cBoiit kuusi «The end of fashion» creepkye *xypHaict
T.EH#mKIHC, KU CIIEIiali3yeThcsl HA BUCBITICHHI MUTaHb MOAM Ta MOJTHOTO Oi3Hecy. [2] 3 iHIIOTO OOKY, OYEBHIHUM €
¢akr, mo mMoma 6e3nepepBHO TPaHCHOPMYETHCS, PO3AIIAOYNCH HA J[Ba, YW HE MPOTHIEXHUX Tabopu: haute couture mass
market Tlporte, mi aBa Tabopu 00’€mHye OJHA CITUIbHA HE3MIiHHA pHca — BOHM HaJeXaTh MO IHAyCTpii MOMH, sKa, sK
CTBEpJUKY€E CTaTUCTHKA, 3aiiMae OHE 3 YUIBHHMX Micub y cdepi cBiToBoi exoHoMiku. [3] Ha »anp, Ha maHomy erami He

MOBHICTIO JIOCHI/PKCHUMH BUSIBIISIIOTBCS MEXaHi3MH (DyHKLIOHYBaHHsS 1HIYCTpii MOJHOTO O[Ty, HE IIOBHOIO MipOIO



BU3HAYCHUMH € BJIACTHBOCTI Ta IapameTpu il cy0’eKTiB Ta NPUYMHHO-HACTIJKOBI 3B’SI3KM MIX IpPOLIECAMH CTBOPEHHS,
BUPOOHMIITBA, PO3IIOBCIOKEHHS Ta CIIOKMBAaHHS NPOIYKTIB IHAYCTpii MOH.
AHaJi3 ocTaHHIX J0CHiTKeHb Ta My aikaniii

SIk cTBepmKYEThCS B OaraTbox MOCHIDKEHHAX Yy cdepi MapKeTHHTY, «...(YHKIIOHYBaHHS iHIycTpii MOIHOTO
oIIiry — Lie CKJIaAHui O6araTodakTopHUH Mpolec po3poOKy, BUPOOHUITBA, PO3NOALIY Ta CIIOKMBAHHS MOJHOTO MPOAYKTA,
METOI0 SIKOTO € 3aJ0BOJICHHS IIONHUTY CIOXKMBAadiB B MOJHOMY OJ3i, B YMOBaxX >KOPCTKOI PHHKOBOi KOHKYpEHIII Ta
MOCTIMHUX MOJHUX iHHOBAIi». [3, c.4]

3a cosamu npod. comionorii TexHosoriunoro incTHTYTY Momu Hpro-Mopkchkoro aepskaBHOTro yHiBepcutery FO
.KaBamypa, «...CTBOpEeHHS OJISTY B KOZHOMY pa3i He O3Hauae, 10 BiH aBTOMaTHYHO CTa€ MOJHUM, & MOJAEIBED, SIKUH HOTOo
CTBOPHB, - NPUHMAETHCS CYCHIIBCTBOM. MoJa CTBOPIOETHCS HE OKPEMHM IHIUBIAYYMOM, a KOMAaHIOIO CIICHiaNiCTiB,
3alHATUX B MOJHOMY BUPOOHHIITBI, 2 TOMY MOJia — PE3yJbTaT KOJEKTUBHOI AisiibHOCTI». [4] B cBoiit MmoHorpadii «Teopis
Ta MPaKTUKa CTBOPEHHS MOJM» aBTOP 3MIHCHIOE «pPETEJbHUIl aHalli3 NPaKTUKUA MOJENBEPIB SK TBOPLIB MarepiallbHOTO
BTUIGHHS MOJH, JKypHAIICTIB, PEOAKTOPIiB Ta PEKIaMOJABIIB, SIKi POOJIATH CBilf BHECOK BHPOOHHUIITBO, MIATPUMKY Ta
PO3IIOBCIOIKEHHS MO, OCTIKY€E POIIh CIIOKUBAUIB y COPUHHATTI CYCHIIBCTBOM Ti€l UM 1HIIOT MOAH. .. ». [4, c. 4]

3 iHmoro 00Ky, B aBTOPCHKOMY JOCII/DKEHHI «AHAJIU3 POJM Macc-MEAHa B JESATENbHOCTH WHIYCTPUH MOIBI)
BU3HAYCHO «...posib 3MI B pO3MOBCIOPKEHHI MOJHHMX TEHJCHLIH B CYCHUIBCTBI @ TAaKOX IPOAHAII30BAHO POIlb, SIKY
BiZIIrparOTh Macc-MeJlia y CTBOPEHHI CYCHUIBHOTO CMaKy Ta CIHOXXHBAIBKOTO TONHTY; OOTPYHTOBAHO MPHUHITUIH B3a€MOIIT
ingyctpii 3MI Ta iHIYyCTpil MOAHOTO OLATY, @ TAKOXK ONMCAHO AJITOPUTM BUPOOHHUIITBA OJATY SIK MPOAYKTa MOJH, 3 OTJIAILY
Ha y4acTh B [[boMy mporieci 3MI, siki BUCBITIIIOIOTh MUTaHHI MOAW». [5, . 103]

BupinenHsi HeBUpilIeHUX YACTHH

3 orsy Ha 1€, JTOLUIBHUM BBaXKa€ThCs BU3HAUCHHS, XapaKTEPUCTUKA Ta KIACHU]iKallis CKIaJOBUX KOMIIOHEHTIB
MojiHOTO Oi3Hecy, popMyBaHHS CUCTEMH 1X B3a€MOBILIMBY NP BHUPIIIEHHI OJHOTO 3 HaWOIJIbLI BATOMUX IIPOLIECIB MO —
CTBOPEHHSI MOJHHUX CTaHJApTiB Ta PO3POOKM MOJIHHMX IPOAYKTIB Yy CYCIIJIbCTBI CIIOKHBAaHHS, a TaKOX (hOPMyBaHH:
CYCIIJIBHOTO CITOKMBAI[bKOTO MOMHUTY Ha MOJHI NPOJYKTH, 3 METOI0 MaKCHMAaJbHOi KOMEPIIHHOI BHTOAM IJISl BCiX
Cy0’€eKTIB MOAHOTO Oi3HECy, 3aisiHMX y MPOAYKYBaHHI IUX MOJHHMX CTaHIAPTIB Ta MPOAYKTIB. 3MIHCHEHHS MOIIOHOT
Ki1acudikanii BBaXKAa€ThCs JOUUIBHUM, 32 YMOBH CTPYKTYpH3allil TPUIMHHO-HACIIJKOBUX TIPUHIUIIIB B3aEMO/IIT BU3BHAUEHUX
CETMEHTIB IHAYCTPii MOIM Ta iX poJIi Y pO3NOBCIOPKEHHI OTHUX CTAHJAPTIB Ta TCHACHIIIN.

®opMyJIIOBAHHSA Linel

VY BIXNOBIAHOCTI 10 I[LOTO, METOIO JIAHOTO JIOCIHIPKEHHS] MOKHA BM3HAUUTH 37iMCHEHHs Kiacudikauii cy0’exTiB
IHIYyCTpil MOJH, 3aiSIHUX Y NPOJAYKYBaHHI MOJTHUX IPOJYKTIB PI3HUX KJIAaCiB Ta PiBHIB, a TAKOX BH3HAYEHHS CTPYKTYpPHO-
JOTIYHUX 3B’SI3KIB MK Cy0’eKTamMu iHIYCTpil MOJH, sIKi BIUIMBAaIOTh HAa (JOpPMYBaHHS MOJHHMX CTaHIApTIB y Cy4aCHOMY
CYCIMLJIbCTBI CIIOXKMBaHHS, 3 OTJISAy Ha JOTPUMAHHS JOBIOCTPOKOBHX Ta KOPOTKOCTPOKOBHX MOJIHHUX TEHJICHIIH.

Bukian ocHoBHOro marepianay

Sk xoMmIuIeKcHa OaraToakTopHa cUCTeMa 31 CTBOPEHHS, PO3NOALTY Ta CIHOXXHBaHHS MOJHHUX IPOJYKTIB, METOIO
AKOi € (Ha JyMKy 0aratboX JOCIIJHUKIB) TOBHE 3aJJOBOJICHHS CIIOXKUBAIIBKOTO IOMHTY, IHAYCTPiS MOJAM HaiilieHa
CKJIIaJHOI0 0araTOKOMIOHEHTHOIO CTPYKTYpPOIO, SKa BKJIIOYAa€ 1 BHPOOHHIITBO CHPOBHHU Ta MaTepialliB [UIs CTBOPEHHS
MOJIHOTO MPOAYKTY, i cdepy Mpojaaxy i MapKeTHHTOBHX KOMYHIKAaIliii A PO3MOIUTY IIbOTO HMPOAYKTY, i cdepy ioro
CIIO)KMBaHHSI.

Hlocmauanvnuku cuposunu i mamepianié BiNirparoTh 3HAYHY POJIb B CTBOPEHHI MOJHOTO MPOAYKTY, OCKiIBKH
came TKaHMHA 1 MaTepiand JekaTh B OCHOBI MaTepiaiizamii hopMu Oyab-1KOT0O MOAHOTO MPOAYKTY. Jl0 KOMIaHii 1OTO X

CerMEHTY BUPOOHMLTBA BIIHOCATH IIANPUEMCTBA XIMIYHOT 1 NepepoOHOI NPOMUCIOBOCTI, SKi NMOCTIHO YZOCKOHAJSThH



(hi3uyHi Ta XiMIYHI BIACTUBOCTI MaTepialliB, CIPUSIIOYN THM CAMUM PO3BUTKY MOJIHOTO OJSTY SK MPOJYKTY IHAYCTPIii MOJIH.
3 iHImoro 60Ky, MPOCYBalOYH CBOIO MPOAYKIIIO B chepy MisIBHOCTI BUPOOHHUKIB MOJHOTO O[Ty, TOCTa4yaJIbHUKA CHPOBUHU
1 MaTepiaiiB cami CTBOPIOIOTH (pOpPMAT MPOMO3HWII Ha MbOMY PHHKY (BIiAMOBIIHO MO OCTAaHHIX TEHAEHIIH B PO3BUTKY
JTAHOTO CErMEHTY 1HAYCTPil MOJIH).

Bupo6nuku mxanun 13 3anpoOIIOHOBAHOI CUPOBHHH (POPMYIOTh TKAaHHHHI, TPUKOTAXHI Ta 1HII BUJIY TIOJIOTEH JUIs
BUTOTOBJICHHS OJSTY, HOAAI0YM iM aKTyalbHUX (aKTypHHX, IUTACTHYHMX Ta ICKOPAaTHBHHUX BiacTHBOcTed. Llei cerment
IHAYCTpil MOOM € 3HAYHWUM EJIEMEHTOM 3arajbHOl CTPYKTYPH, OCKUIBKH caMe NpPH BHTOTOBJICHHI TKAaHMH Ta IHIINX
MarepianiB (OPMYIOTBCS KOPOTKOCTPOKOBI TEHJCHIIN MOJM, SIKi MOTIM peasi3yloTh AW3aiiHepu 1 BUPOOHUKU MOJHOTO
onary. Taka y4yacth y (OpMyBaHHI MOJHHMX TEHICHILIN JO3BOJAE HAWHOIIBLI 3HAYHUM Ta aKTHBHHUM ITiANPUEMCTBAM
BIUIMBAaTH HA KOPUTYBaHHS MOIHHX TEHIEHIH, Y BIAIOBIAHOCTI i3 BIACHIMHU TEXHOJIOTIYHUMH MOYKIHMBOCTSIMH, HAYKOBO-
TEXHIYHHUMH PO3POOKAMH Ta KOMEPIIHHIM IHTEPECOM.

VY cepenoBulli eupoonukie 0osnzy, MabyTh, HAHOUIBII CHIIbHA KOHKYPEHLIisl, OCKUIBKU B I[bOMY CETMEHTI 1HIYyCTpil
Mo (YHKIIOHY€E HE3NIIUeHHa Oe3JIid YIaCHUKIB PI3HOTO piBHA 1 MacmITaly, BiJ 3HAYHUX IiJIPUEMCTB Ta KOPIOPALiid, 0
MAaIOTh BJIACHI pO3ramyKeHi Au3aliHepChKi OpeHan, 9 (pabpHyHUX Ta MepeKeBUX OPEHIIIB 3 MOJHOI0 BUPOOHHIOK 0a3010,
JI0 MpiOHUX AM3aHEPCHKHUX (BipM UM aTeNbe, 110 MPAIFOIOTh Y By3bKOMY Jiala30Hi IS He3HAYHOT I[IIbOBOI CIIOYKUBAIIBKOT
ayAMUTOPIi.

BpaxoByitoun Te, 0 BHPOOHMITBO MOIHOTO OJAATY € TPYAOMICTKMM BHUTPAaTHHM IIPOIIECOM, BCE CHIIBHIIIE
BITUYBAIOThCS TCHICHIIN T00ami3aiii mbOro CerMeHTY IHIyCTpii MOOU - PO3pOOKa, MPOMHKCIOBE BHPOOHHIITBO Ta
peaizaris Bce yacTille 31iHCHIOIThCS B pi3HUX perioHax fashion-puHky.

Sk BimomMo, BUPOOHUKH MOJHOTO OJATY B TaHOMY CEIMEHTI 1HIyCTpii MOJIU pO3AUISIOTHCS Ha JIBi KaTeTopii - mpsami
BUpPOOHWKH 1 KoHTpakropu. [Ipsmi BupoOHWKHM (manufacturers - BUTOTIBHHKH) IIe, SK MPaBHJIO, KPYIHI KOMIIaHii,
yTpUMYBadi BJACHHX JW3aiHEPChKMX OpeHiB, sKi 3AIMCHIOIOTh BECh MNPOLEC BHPOOHHUIITBA 1 PO3IMOJILTY MOJHOTO
MPOJYKTY, 1, BIZMIOBITHO, MOYKYTh BHOCUTH B HHOTO aKTYyaJIbHI IMONPABKH JJIsl TOCSTHEHHS OLIBIIOrO YCIIiXy, y TOMY YHCIII 1
KoMmepiriitHoro. Ilporte, kepyBaTH BCiM MPOIECOM BHPOOHHIITBA MOIHOTO MPOIYKTY, BiJ pO3pOOKH MOJHUX TEHACHIIH i
CTBOPEHHSI KOJIEKI[iii MOJHOIO OJAATY JI0 BHUIYCKY IIMX MOJENEH MPOMHCIOBUM CIIOCOOOM, XOY i OOMEKEHHUM THPaXKeM,
0COOJIBO B CYYaCHHX yMOBAX JKOPCTKOI KOHKYPEHIIii, BKpail ckianHo. Taky AisUTbHICTh MOXYTh J03BOJUTH cO01 HebaraTo
YYaCHHKIB IIbOTO CErMEHTY iHAYCTpil MoaH, Hanlpukiaa, kommaHis Levi Strauss & Co.).

binporicts ke auzaiiHepchkux (ipM, SIKi 3aiMarOTBCS BUTOTOBJICHHSM MOJHOTO OJIITY MacOBOTO MOIHUTY SIK
MPOAYKTY 1HAYCTPIii MOIH, KOHIICHTPYIOTh CBOI CHJIM 1 YBary Ha po3poOIli Mojelieil i CTBOPEHHI KOJEKI[iH MOIHOTO 0Ty,
BKJIIOYaOuM (pOpMyBaHHS aCOPTMMEHTHHX PsAIiB Ul IPOMHUCIOBOIO BUroTOBJIEHHs. CaM jke Mpolec HPOMHUCIOBOTO
THUPaKyBaHHS MOJTHOTO OZATY TaKi (hipMU-PO3POOHUKH JIEJIETyIOTh IPOMHUCIOBUM (pabprKaM-BUKOHABIISIM, PO3TAIIOBAHHM,
SK TIPaBHJIO, B PETriOHAX 3 JACHICBOI0 POOOYOI0 CHIIOK0 1 HU3HKUM PiBHEM COIaJIbHOTO PO3BUTKY. Taki (haOpnKu-BUKOHABIII B
iHAYCTpil MOAM 3apPaxOBYIOTH O KaTeropii KOHTPAKTOpiB (contractor - MiAPSITINK).

Jusaiinepu mxanun i mMo0enbEpu BBAKAIOTHCS TBOPUOIO EIIITOI 1HAYCTPil MOIH, OCKUIBKM Oe3mocepenHbo
6epyTb yuacTs y pOpMyBaHHI MOJHHMX TEH/EHIIH 1 po3poOIi MOAHOTO NPOAYKTY. BOHM MOXYTh BUCTYNATH SIK CaMOCTIHHI
cy0'exTH iHAYCTpil MoAaHM, chiBmpamoBaTé 3 (GaOpUKaMu-BUPOOHHKAMH MOJHOTO OJISTY MAacOBOTO IOIHUTY, a00 MOXYTh
OYOJIFOBAaTH TBOPYI OIOPO KPYIMHUX MU3alHEPCHKUX OpeHIiB i1 kKopmopamiid. [IpoTe, He AUBISYMCHL HAa OCOOJIMBOCTI TOTO
IbOBOro cerMeHTy fashion-puHKy, B sKOMy mpamioe au3aiiHep abo Mojenbep, HOMy HEOOXiZHO ITOBHOIO MipoOIO
po30upatucs B IpHHIKTAX (OPMYBaHHS MOTHHUX TCHICHIIN, CIEUMIIl CIIOXKUBAI[bKUX BUMOT CBOE€T IIITBOBOI ayTUTOPii, a
TAaKOXX B TEHJICHIISAX MapKETHHTOBMX KOMYHIKaIliii Ha Cy4acHOMY eTami PO3BHTKY iHIycTpii Moxu. TiNBKH B IBOMY

BUIIAJKY, BiH 3MOXeE JAOCAT'TU TBOPYOIr'0 BUSHAHHA i KOMCpHiﬁHOFO YCHiXy.



3 iHmoro OOKy, JOCATIIM TBOPYOTO BHM3HAHHS, MOJEIBEPH 1 [OU3alHEPH MAalOTh YHIKAJIbHY MOXKJIHMBICTH
3aKpIIUIIOBATH CBi KOMEPLIHHMHI YCHiX 32 paXyHOK IPOJaXy JiLEH31H Ha BUKOPUCTAHHS CBOT'O iMEHi 200 JIOTOTHITY CBOTO
Iu3aifHepchKOro OpeHIy Ha BHPOOax, mo He MAIOTh NMPSIMOTO BiHOMIECHHS 0 iHAYCTPil MOAH.

Punku mo0n020 00s2y. BUDOOHUKM MOJHOTO OJATY, SIK NPAaBUIIO, NMPE3EHTYIOTh TOTOBHH MOJHHHA MPOIYKT
Npe/ICTABHUKAM TOPIOBOi MEPEKi, OCKIJIbKH caMe BOHH € OITOBUMH KaHaJlaM{ PO3IIOBCIO/PKEHHSI MOIHOTO OATY Ha Pi3HUX
3a CBOIM CIIOXKMBAIIEKMM OOCSITOM Ta CKJIaJoM puHKax 30yTy. Haifgacrinie monmiOHi mpes3eHTarii 34iHCHIOIOTECS B paMKax
MPOBE/ICHHS CIICIialli30BaHUX BHCTABOK 1 SPMapKiB IHAYCTpii MOAW, B IEMOHCTpPAaNiHHUX 3ajax 1 MIOy-pymax
3araTbHOBM3HAHKUX IEHTPIB iT0BOT akTMBHOCTI B iHmyctpii Moau (ITapwx, Minan, Helo-Hopk, Jlonnon, Tokio, Mocksa
tomo.). IToniOHI 3aX0/M MOKJIMKaHI OXONMTH 3aKyMiBeJbHI LIEHTPU KPYHMHUX TOPTOBHX (ipM 1 MepexeBUX KommaHii. 3i
cBOTO OOKY, NMPEICTaBHUKN WX KOMIIAHIH TOPrOBOTO CErMEHTY iHAYCTpil MOAM TaKOX BiIBIAYIOTH NPE3CHTAIl] KOJIEKIIiH
MOJIHOTO OJIAITY, SIKi MPOBOJSTHCS Ha IMOJiyMax, Y BUCTABKOBHX 3ajlaxX, Ha CIEIiajli30BaHMX BHCTAaBKax JAW3aHHEPCHKUMHU
OpeHIaMU i BAPOOHWKAMH MOJHOTO OZSTY MacOBOTO TIOTIHTY.

[IpeacTaBHUKM TOPTrOBOTO CETMEHTY IHAYCTpii MOAM MEHIIOro Mmacmraly, sSKi IOB'S3aHi 3 MPOCYBaHHSIM Ha
MacoBHH PHHOK OKPEMHX TOPTOBHX MapoOK, BBaXKAalOTh 3a Kpalle MpamioBaTH 3 BUPOOHMKAMH MOIHOTO TPOIYKTY

Po30pioni mopzosyi. 1151 BaxIIMBa KaTeropis y4acHHKIB TOPrOBOTO CErMEHTY IHAYCTpil MOAHM, B IEpLIy 4epry,
BIUIMBA€ Ha 3MIIHEHHS B3a€MO3B'SI3KIB 1 B3a€EMOBIUIMBY Ha BIJHOLICHHS 10 MOJM BHPOOHHWKIB 1 CIOXKHMBAadiB MOIHOTO
npoaykty. Came 1151 KaTeropis cy0'eKTiB iHAYCTPIl MOIU CIPHUSIE MiABUIICHHIO IHTEPECY CIOXKHUBAYIB IO MOTOYHUX MOIHUX
TEHJCHLI}, a TaKOX CTUMYJIIOE TPOLEC TaK 3BAHOIO 3BOPOTHHOTO 3B'A3KY, 3a JOIOMOTOIO SKOTO BHUMOTH Ta MOOa)KaHHS
CIO)KMBAUiB BUPAXKAIOTH 1X CHPUIHATTSA IPEICTABICHOTO MPOAYKTY MOJIH.

Cneuyianizosani mac-media i cepeicni komnanii. 11i xaTeropii yyaCHHKIB iHAYCTPil MOIH MPUIHHATO BITHOCHTH IO
JIOTIOMDDKHOTO CErMEHTY, OCKIIbKM BOHM He OepyTh ydacTi y (i3M4HOMY BHUPOOHHMLTBI MOJHOTO OJSTY SIK MPOIYKTY
ingyctpii moau. Ilpote, 3 iHmOro 6OKy, came 3aco0Ou MacoBoi iH(opMaIlii HaIUISIOTh OIAT, BUPOOJCHHN PydHHUM abo
MPOMHUCIIOBUM CIIOCOOOM, cTarycoM «MOJHMH mpoxykt». Cy0'ekTH iHmycTpii MOIM caMe IIbOTO CErMEHTY - CEepBiCHI
KOMIIaHii - OepyTh yuacTh y (HOpMyBaHHI TEHACHI MO, B PyCJi SKHX B PE3yJIbTaTi BUPOOJSETHCA MOJHUN OMSAT SIK
nponykt moxau. IIpote, peanii cyyacHoi iHAycTpii MOAM Taki, IO crenianizoBaHi mpodeciiiHi mMac-meqia CTBOPIOIOTH i
MPECTABISIIOTh BUPOOHIMYNM CETMEHTaM iHAYCTpil aHAITHYHY Ta MPONMaraHANCTCHKY iH(QopMaIliro, Ha ImiCTaBi sIKOi BOHU
MaroTh MOXKJIMBICTh YXBAJIIOBATH a/I€KBATHI 1 CBOEYACHI PIllIEHHS 3 MPUBOAY BUPOOHHUIITBA MOJIHOTO MPOJIYKTY.

Icuytoth crerianizoBani 3MI, opieHTOBaHI HAa CIPUHHATTS CIIOKHBAYEM HOBITHIX TEHACHIINA MOIU 1 XYIOXKHIX
o0pa3ziB; Tako mouMpeHi npodeciiHi XKypHamu st cy0'eKkTiB 1HAYCTpil MOIM, SIKI XapaKTEepU3yHOTh aKTyajbHI
BJIACTHBOCTI TEXHOJIOTIYHHMX MpoIeciB a00 MapKETHHIOBUX KOMYHiKaliil. [IpoTe, Bcl BOHN NMOKJIMKaHI 3i{CHIOBATH €1UHY
(hyHKIiO - GopMyBaHHS iHIYCTpil MOAM SIK ONTUMI30BAHOI CHCTEMH 31 CTBOPEHHS, PO3MOBCIOKEHHS Ta BIIPOBAKEHHS
MOJTHUX 1HHOBAIlii, BUPOOHHUIITBA, peaizallii i CIIO’)KUBaHHS MIPOAYKTIB MOAH B CYYaCHOMY CYCIIJIBCTBI CIIOKHUBAHHS.

daxiBui Fashion Consulting Group kinacugikyloTh CTPYKTYpY CErMEHTIB iHAYCTpii MOAM Ha OCHOBI aHami3zy ix
B3aEMOJiT IpH (OPMyBaHHI MOJTHHUX TEHIEHIIIH 1 B CTBOPEHHI MOJHOTO TIPOAYKTY, SIK 1€ TOKa3aHo Ha cxeMi 1:

the primary group (IepBUHHHI CETMEHT) - CETMEHT BUPOOHHKIB CHPOBUHHM 1 BUPOOHUYOTO YCTaTKyBaHHS;

2. the secondary group (BTopuHHHIT CEMEHT) - CETMEHT BUPOOHHUKIB IPOAYKTY MOJIH;
3. the retail group - ToproBuii cermeHT;
4, the auxiliary - nomomixuwuii cerment. (http://www.fashionconsulting.ru/)

BoueBnzp, cerMeHTH BHPOOHUKIB CHPOBHHHM 1 TOTOBOTO IPOAYKTY Oe3mocepeaHso MoB's3aHi Mk coboro. Yacto

came 30BHINIHIN BUTISAA a00 0COONHBI SKOCTI MaTepiany MOXYTh CTATH MOIITOBXOM J0 PO3POOKH MEPCIICKTUBHUX MOJCICH



MOJHOTO OJATY 1 BU3HAUUTH XiJ TBOPYOi AYMKH au3aiiHepa. 3 IHIIOrO OOKY, KOMIIaHIi-BUPOOHHMKHA MOJHOTO OJATY
(BTOPMHHUI CETMEHT) MPOEKTYIOTh CBOI KOJEKINi OJSTYy MacoBOTO MOMUTY caMe 3 TKaHWH 1 MaTepiaiiB, po3poOieHux i
3aMpOINOHOBAHMAX YYACHUKAMH NEPBUHHOTO CETMEHTY MOJHOI iHmyctTpii. TakuM umHOM, HEOOXiIHO CKa3zaTH, IIO Ii JBa

CErMEHTH 0epyTh y4acThb Oe3MocepeHbO B po3po01Lli i BAPOOHUIITBI MOIHOTO OJIATY SIK MPOIYKTY 1HIYCTpii MOJIH.

Cxema 1

CTpykKTypa cerMeHTiB iHaycTpii Moan

BHUPOOHU nocTayaabHUKH CUPOBUHHU Ta
HepBH l L
pBr »  1rBO Marepiajis
o—> HEHH CHPOBHH
cerMeH
T uTa JM3aiHEpH TKAaHMH
MaTepiai
iB
BUPOOHUKHU TKaHUH
7'y 'y
\ 4
\ 4 p
BHPOGHU
BTOpHH p MOJENbEPH
N LTBO
HU
cermen MOJIHOTO
| - HIPOAYKT BUPOOHHKH OJIATY

a

HIOY-pyMHU

TO'p — PHHOK KOMITaHii 3 TOPTiBJIi MOTHHM
. MOJTHOTO TIPOAYKTOM
uit
cerMeH oRiAry
T @——»  DO31piOHi TOPro.iti MOJHUM
® > OJIATOM
J’ CIOXKHBAY1
JIOTIOMi criemianizo 3ac00M MacoBOi KOMYHi-Karii Ta
KHUN Bami 3MI PO3MOBCIOKEHHS iH(popMarii™*
CEIrMEH Ta
T cepBicHi . .
——> KOHCAJITUHTOBI Ta TpEH-
KOMINaHiT g— . .P**
R HUHTOBie KOMTaHii
Ll

4T—> PR Ta pexiama***




* 00 3aco6ie6 mMacoeoi KOMYHIKayii ma po3no6cro0dNceHHs IHGOpMayii 6IOHOCAMbCA. CReyuanizosani OPyKapcoKi ma
Inmepuem-suoanns;

** 00 KoHcanmuHeo8UX mMa MPeUHIHE08UX KOMNAHIU BIOHOCAMbCA: OKPO aHANIZY | NPOSHO3YVE8AHHA MeHOeHYIl,
opekomimemu npoQecitiHux KOHKYPCI8, mop2osi 06'conants i acoyiayii.

*** 00 PR i pexnamu GiOHOCAMbCS: NOKA3U MOO;, MoOenvHi acenyii; 3MI onsn macosoeo cnoscusaua: mene- i
paodionpozpamu, MOOHI 2naHCO8i dcypuanu (glossy magazines), cnoocusaybki — dHcypHanu — (consumer — magazines),
Inmepnem-npoexmu mowo, pisui HOCii pekiamHol iHghopmayii.

Ille oquH cerMeHT iHAYCTPIl MOJHOTO OJAATY CKJIAJNAIOTh CICIiali30BaHI MEepekeBi Ta po3npiOHi mpoxaemi. Lle
KPYIHI HiIOPUEMCTBA, sKI MalOTh NpPaBO 3AIMCHIOBATH IPOJAX MOJHOIO OAATY 1 TUM CaMHM CIPHSIOTH HOTO
PO3IIOBCIOKEHHIO Cepell CIIOXKHMBAYIB Pi3HUX IUIFOBHX TIpyI. lIpeicTaBHUKHN IUX CyO0'eKTiB iHAyCTpil Momm - Oaifepw -
3aliMalOThCS CEJEKLIEI0 MOJeNeil MOJHOIO OIsTy, SKi CKIaJaloTh OCHOBY aCOPTHMEHTY IEBHOI TOProBoi Mepexi i
BUKOHYIOTh 3aMOBJICHHS IiJIIIPHEMCTBAM-BUPOOHHKAM Ha BUTOTOBJICHHS MEBHOTO THUPAXy IMX Mojeneil. Takum duHOM,
caMme Oaliepy BU3HAYAIOTh aCOPTHUMEHTHY TMOJITHKY ONTOBUX 1 pO3APIOHMX IPOJABIIIB MOJHOTO OIIATY SIK MPOAYKTY MOJIH 1
(hopMyIOTH CMaKkoBi TepeBard KiHIIEBUX CIIOKMBadiB. 3 iHmOro OOKy, caMe Ha HHX JIEXKHUTh BiJNOBITANBHICTh B
MPOTHO3YBaHHI THX TMO3MLIH aCOPTUMEHTY MOJIHOTO OJATY, SIKi BUKJIMYYTh HaWHOLIBLIMK IHTEpeC CHOXKHMBadviB, 1 B
CBO€YACHOMY PO3MIILIEHH] 3aMOBJICHHS Ha TX BUTOTOBJICHHS Ha ITiJIPHUEMCTBAX 1HIYCTPIl MOIIH.

OTxe, TOPrOBHH CETMEHT IHAYCTpPii MOAW, KM XapaKTepH3ye CTaH PHHKY MOJIHOTO OJATY B IJIOOATHHOMY
Macmitabi, Mae CBOIO CErMEHTOBaHY CTPYKTypY, sika Oe3locepesiHhO B3a€MO3B'3aHa 3 KjIacaMH MOJHOTO OJATY SIK
NPOAYKTY Moau. Y aaHiii poOoTi xapakrepuctuka (opMaTiB OCHOBHHX €JIEMEHTIB TOPrOBOi MEpEeXi Npe[CcTaBlieHa Y
B32€MO3B'SI3KY 3 THMH KJIaCaMH MOJHOTO OZATY, SIKi IPOIIOHYIOThCS KiHIIEBOMY CIOXKHBady 4epes Il TOUKH (IUB. cXemy 2).

Bymix (MoHOOpeHIOBHIA (ipMOBHIA Mara3uH) - aBTOHOMHA TOYKa PO3ApiOHOI TOPTIBII MOTHHM OISITOM KJIaciB
haute couture i pret-a-porte. BpaxoByrouu Ty 00CTaBHHY, II0 OJAT IBOTO KJIACY MO3MIIOHYETHCS SK YHIKAIbHI PO3POOKHU
BynuHKky BHCOKOT Moau abo ayke KpPYIMHHX JU3aiHEPChKUX OpeHiB, TO TNPOJAaXK, SIK MPaBHIO, HOCUTh OJUHUYHHMA
XapakTep, IO MiIHOCUTHCS KIIIEHTY SIK J0Ka3 YHIKaJbHOCTI 3po0ieHoi mokynku. Lle Mae Ha yBa3i HEBENMKY IUIOINLY, SIKY
3aiimMae OyTiK, JOBIpYYy OOCTaHOBKY HOro iHTep'epy, 3 HIMPOKMM BHUKOPHCTaHHSIM €JEMEHTIB (ipMOBOro CTWIO abo
odopmiieHOro 0COOMCTO MPOBIIHMM MOJIENIBEPOM JaHOTO OpeHmy. I[HIMBiAyanbHUE MiaXid, BHCOKHH pPIBEHb
00CITyTOBYBaHHS 1 CTBOPCHHS KOM(MOPTHAX YMOB TPH pOOOTi 3 KIIi€HTOM y (hipMOBHX Mara3mHax IIbOTO KJacy HalTaloTh
MOJKJIMBOCTI TMOKYIIIIO 3po0uTH moTpiOHuMiT BHOIip. Taki oco6mmBoCTI GYHKIIOHYBAaHHS OYTiKiB CTBOPIOIOTH KOJIO MOCTIHHAX
KJII€HTIB, 110 BiJI0OpaXkaeThes 1 Ha IX NPUXUIIBHOCTI TIEBHUM AM3aiHEpPChKUM OpeHjaM i byanHkam BUCOKOT MOAH.

Kackem (casekit - komOiHaIlisi BHOpaHOTO) - (pOpMAT TOProBOI TOUKHU, PO3TAIIOBAHHUIA aBTOHOMHO, III0 MOEIHYE B
061 MOHUI MPOAYKT AEKiTbKOX JM3aiiHepChKHUX GpeHiB. Moro 0CHOBHOIO BiIMITHOIO OCOGIHBICTIO Bil MOHOGPEHIOBHX
(hipMOBHX MarasuHiB € Te, 0 B HHOMY peali3yeTbcs MOJHHI OAAT KIiaciB pret-a-porte Ta bridge (Bcix minmkiaciB miel
Kareropii). IIpuponHo, Takuii Aiama3oH MOJHOTO HMPOAYKTY NMPHITYCKa€ 3HAYHO HIMPIIAN aCOPTUMEHT 1 AOCTYIHI I[iHH B
MOPIBHSHHI 3 MOHOOpeH10BUMH (DipMOBMMH MarasuHaMmu (OyTikamu). 3 iHIIOro OOKy, AW3aiHEPCHKUH iHTEp'ep i BUCOKa
KyJIbTypa 00CITyroByBaHHS KJII€HTIB BUT1HO BiJIPi3HSIOTH TOPTOBI TOUKM IOTO (OPMATy Bifl MyJIbTHOPEHAOBOM Kareropii
TOPTOBOi MEPEeXKi.

Aemonomni Myn1bmuopenoosi mopzogi mouxu (IIPeCTABIAIOTH CIIOKUBAYY MOJHHUN MPOAYKT AN(Y3HUX OpEHIIIB
Bynuukis monm). IToxiOHI Mara3uHM NMOENHYIOTH B cO0i MOJHHUM IPOXYKT TPHOX-YOTHUPHOX OpPEHIIIB, PO3TAIIOBYHOTHCS
ABTOHOMHO Ha BiJJOMHX TOPrOBHX BYIJIHI[IX, YAM HAMararoTbCid MiATPUMATH 1TIO3iI0 MPHYETHOCTI 1O MOHOOPEHIOBHX
(hipMoBUX MarasuHiB THX BynuHKIB Moam 1 mu3aifHepChKuX (ipM, YHIO MPOAYKIIIO NMPEACTABIAIOTE. ABTOPCHKUI TU3aiiH

MOJIOHMX Mara3uHIB BHKOPHUCTOBYETHCS BKpall PIiKO, OCKUILKH 1€ HE BXOJWUTh B I[IHOBY KAaTETOPIKO MPEICTABICHOIO



MOJIHOTO TIPOAYKTY. Y TOProBUX TOUYKax JaHOTo (opmary, sK HpaBHJIO, MPEACTaBICHUI MOJHUI onar kiacy bridge (Bcix
mifKiIaciB wiel kareropii) i «moderate» (IIOMipHa KaTeropisi MACOBOTO OZATY).

Mono- ma Mmynromuopenoosi mopeoei mMouKu 6 KPYRHUX MmOpeosux uenmpax. Bin aBTOHOBHUX
MYJIBTHOPEHOOBUX TOPTOBUX TOUOK Mara3wHH JaHOTO (opMaTy Bigpi3HSAE Te, IO B HUX MPEACTABIAETHCS CII0KABATY OJIAT
JUII MacOBOTO pUHKY («mass-market») He musitHepchkuX, a (abpHIHUX, MEpeKeBUX Ud putein-Openain. Lle mpumyckae
IIUPOKAN aCOPTHMEHT MPEACTABICHOTO0 MOIHOTO MPOAYKTY, AOCTYIHI I[iHH 1 JEMOKpPATHYHICTH OOCIYTrOBYBaHHS (aX /IO
camooOciyropyBanHs). Haifacrimre, TOProBi TOUYky JaHOTO (pOopMaTy CITIiBIIPAIIOIOTH 3 ITOCTAYaIbHUKAMHU 1 BUPOOHUKAMH
MOJIHOTO OZATY B pycii KOHLeNIii mBHuaKoro pearyBanHns fast fashion. IHoai B Takux MarasmHax TakoX HpENCTaBISIETHCS
MOJHU 01T eKOHOM-KJacy («bugdet» un «non-brand») JOCHTH BUCOKOT SKOCTI BUTOTOBJICHHSL.

Cmok-yenmp (stock - cknman) - ¢popMar TOProBUX TOYOK, IO Peai3yl0Th MOIHHN MPOAYKT Pi3HOI KKIACHOCTI»,
SAKAN 3aIUIIMBCS He3aTpeOyBaHMM y CIIO)KMBada B KOHTEKCTI IMOTOYHOI MOAHOI TeHICHMII (Micis 3aKiHYEHHS MOIHOTO
CE30HY 1 Ce30HYy po3npoaaxis). CTOK-IIEHTPH XapaKTePU3YIOThCS MiA00POM aCOPTHMEHTY NPOIIOHOBAHOTO MOJHOTO OJSTY
3a KaTeropi€ero <<EKHaCHOCTi», MiHIMaJILHUM PiBHEM OOCIYrOBYBaHHS KJII€HTIB, CIIA0KOO MPUB'SI3KOI0 10 MOTOYHUX MOJHHX
TeHICHIIH. Sk mpaBwmio, BOHM PO3TAlIOBaHI OANANIK MPECTIDKHUX TOPTOBHX BYJIHIB 1 (ipMOBHX MarasmHiB, mo00 He
MOPYIIYBaTH LUKIIYHUI XapakTep QpyHKIIOHYBaHHS IHIYCTpIl MO 1 He PyIHHYBAaTH 103110 a0COIIOTHOT 3aTpeOyBaHOCTI i
HEOOXITHOCTI MOAHUX IHHOBALIIN.

Peuogi punku € PUHKOM pealizalii MOJHOTO OJATy eKOHOM-Kiacy («bugdet» um «non-brand»), i piBeHb iX
JUSUTBHOCTI SIK TOPTOBUX TOYOK BiAIMOBiNA€ IIHOBOMY Mialla30Hy MPEICTABICHOTO OAATY. 3 1HIIOTO OOKY, BUCOKHI 000pOT
peaizamii MOIHHX NMPOAYKTIB HAa PEYOBUX PHUHKAX JO3BOJISIE NMPHUITYCTHTH iX iICTOTHY POJib B PO3MOBCIODKEHHI MOTOYHUX
MOJIHUX TeHJACHIIIH cepe]] LIMPOKOT0 KOja KiHIIEBUX CIIOXKHBAYIB.

KpiM Toro, ocraHHiM YacoMm HaOyJa IIMPOKOTO MOLIMPEHHS peai3allis MOJHOTO OJSTY SIK MOJHOTO IPOAYKTY
yepe3 nouimogy poscunky aoo Inmepnem-3amognennsn. OcoOINBOIO MOMYISIPHICTIO MPU I[bOMY KOPUCTYEThCS MPOAAXK
MOJTHOTO OJISITY eKOHOM-KITacy («bugdet» un «non-brand>»).

OxHUM 3 OCHOBHHX 3aC00IB B3a€MO/IiT CETMEHTIB iHAYCTPii MOIU TPH BUPOOHHUIITBI 1 pO3MOIiNIi MOTHOTO OJIATY 5K
MOTEHIII{HOTO MOJHOTO TMPOAYKTY CJiJl Ha3BaTH OpraHi3alilo 1 NPOBEIEHHS TaKuX 3aXOJiB SIK PI3HOIUIAHOBI IOKa3M
Momeneli omary (Bim medine Ha TWKHAX MOTU 10 TMOKa3iB Ha CICI[ali30BAHMX 1 TOPrOBHX BHUCTaBKax), a TaKOXK
Pi3HOMaHITHI OY-PYMH.

Hegpine na Tuswcnax moou € epexTHBHHUM 3acO00M Ipe3eHTalii KOPOTKOCTPOKOBMX 1 MOTOYHHX MOJIHHX
TEHJACHIIH. Y JaHOMY KOHTEKCTi, II¢ JEMOHCTpaIlisi Momenell omsary kimaciB haute couture i pret-a-porte, 3 METOMO
O3HallOMIIeHHs1 BCiX cyO0'ekTiB iHAyCTpii Moaum 3 HampsiMamMu (GOpPMYBaHHS 1 PO3BHTKY MOJHOIO OJSITY MacoBOTO
BUPOOHUIITBA.

Ioxa3zu modeneit 00sa2y prU3HAYEHI TSI AEMOHCTpALlii MOJENeH oAry pi3HUX KiIaciB, po3poOIeHHX BiAIOBITHO
JI0 MOJHHUX TEHJAEHIiH, BciM cy0'ektam iHIycTpii MOAM, 3alliKaBIEHHWM Yy BHPOOHHWIITBI, THpaKyBaHHI, PO3MOIiNI Ta
peaizamii X MoJenell KiHIIeBUM CII0)KHBaYaM.

3 MeTol0 JeMOHCTpanii 3pa3KiB CHPOBHHM i T'OTOBOTO MOJHOTO OAATY MAacOBOTO IIONMHUTY Uil IOAAJIBLIOTO
MIPOMHUCIIOBOTO THPAXXyBaHH, TAKOXK OPTaHI30BYEThCA pOOOTa uoy-pymie (show room - neMoHCTpalliiiHa kKiMHaTa). Y4acTh
B poOOTi MIOY-pyMiB J0O3BOJISIE HA PI3HUX yMOBaxX (HampHKiIaj, ¢paHUIaif3WHTY) MOBHOIPABHO peali3yBaTH MOIHHUN OMAT
BiZIOMHX OpeH[IIB B pi3HUX (popMaTax TOProBOro CErMEHTY iHAYCTpii MOJIH, a TAKOX CBOE€YACHO PO3MICTUTH 3aMOBJICHHS Ha
BUPOOHUIITBO CE30HHUX KOJIEKITiH.

IlepeBaxkaa OUIBIIICT BCECBITHHO BiOMHUX (hipM-pO3pOOHHUKIB MOTHOTO MPOAYKTY MPE3EHTYIOTH CBOI MPOETKHI

p03p06KI/I npeacTaBHUKaM BI/Ip06HI/I‘10FO i TOPTOBOTO CErMEHTIB 3a JOIIOMOT' OO ILGMOHCTpaHﬁ B IOY-pyMax. TX 3HAa4YCHHA B



CTPYKTYPI IHAYCTpii MOAM MiIKPECTIOETHCS TUM (PaKTOM, IO MIOY-PYMH (QYHKLIOHYIOTh Y BCIX €CTOJHISX CBITOBOT MOJIN»,
MPUYIOMY PO3TANIOBaHI BOHH, BIATIOBIAHO 10 aCOPTUMEHTHOM, IIHOBOI 1 iH. BUAIB crieniamizanisMu. OKpiM IbOTO, B PI3HUX
perionax fashion-puHKy icHye po3ramykeHa CHUCTEMa ILIOY-PYMiB, SKi O3HAaHOMIIIOIOTH IPEICTaBHUKIB PETiOHAIBLHUX
CETMEHTIB BHPOOHHWIITBA 1 TOPTiBII 3 AaKTyaIbHUMH MOTHHMH TEHACHIISMH, YHM CIPHSIOTH IX OIEPaTUBHOMY
PO3IOBCIO/KEHHIO B MAacoBOMY OXs3i. IHIIMMHU ciioBaMHM, (YHKLIOHYBaHHS TaKHX IIOY-PYMOB JIOIIOMAara€ ONTOBHM
3aKyIIHUKaM PEriOHAJbHUX CErMEHTIB PUHKY C(QOPMYBaTH 3aMOBJICHHS JUII TOPrOBOI MEpEeXi 3 IPOINO3MLIA MOJHOTO
NPOJYKTY, HOBOTO 1 IIKaBOro Uil pUHKY AaHoro periony. llloy-pymu, siki ¢GyHKI[IOHYIOTh B CUCTEMI CydacHOi iHAycTpii

MOJTH, MOKHA KJIaCH(iKyBaTH 10 (PyHKI[IOHATHHOMY IPHU3HAYEHHIO i MPUHITUITY poOOTH (IUB. cxeMy 3 ).

Cxema 2
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ParionanbpHO OpraHi3oBaHMH IpOCTIp IIOYy-pyMa, HpE3eHTallis MOJHOIO IPOAYKTY BIIOMHX JH3aHHEPCHKHX

Mapok, npodeciiiHa miATpUMKa KOHCYJIBTAHTIB CIPUSIOTh TUTIIHIA B3a€EMOJIIi MPEACTaBHHUKIB PiI3HUX CETMEHTIB iHAYCTpil



MOJIM TIPU CTBOPEHHI aKTYyaJIbHOT'O i CBOE€YACHOT'O IMPOXYKTY MOJH, & OT)KE, peajli3yloTh OCHOBHY METY iHIycCTpii Momu -
3aJJ0BOJICHHSI CIIOKHMBAIIBKOTO MOMKUTY Ha MOJHUI OJIAT 1 CYITyTHI TOBapH.

Jonomiscnuii cezmenm 1HIyCTpii MOIU YTBOPIOIOTH CYO'€KTH IHAYCTpIl, AKi 3aWHATI B MPOTHO3yBAaHHI HAIIPSIMIB
PO3BUTKY IHAYCTpii MO/M B LIJIOMY YM OKpPEMHX ii acleKTiB, B IIponaraH/i I[IHHOCTEH MOAM 1 MOJAHUX HOPM IIOBEIIHKH, B
PO3BUTKY CIIOXHMBAIBKOTO IOMUTY Ha MOJHI O0'€KTH 1 NMPOAYKTH, B PO3MOBCIOpKeHHI iH(opMmauii nmpo moay i fashion-
Oi3Hec Tomo. IHmMMEM crmoBaMM, YacTo 3aTpeOyBaHICTh OyAb-IKOTO MPOAYKTY MOIHM 3aIeXHTh  HE BiIl HOTO
(hYHKIIOHATPHUX XapaKTEPUCTHK a00 BUPOOHWYMX IApaMeTpiB, a BiJ COPHUHATTA CHOXHBAYiB 1 TPOMAICHKOI TYMKH B
uinomy. TakuMm 4YMHOM, pOJIb peKIaMHO-IH(OPMAIIHUX 3aXOMiB 1 PI3HOMAHITHUX NUIAXIB B3a€MOJAIi 3 I'POMaJICBHKICTIO
HEOIliHEeHHa, 10 Oyno mpoaHaiizoBaHo Buiie. Came 3aBJSKH IiSUIBHOCTI CY0'€KTIB IOTIOMIXXHOTO CETMEHTY 1HAYCTpii MOIH

Oyab-SKHl TPOIYKT, TIPO CHOKUBAIBKY CBiIOMICTh, MOKE CTaTH MOJHUM.

Cxema 3

Knacudixauis aisyibHOCTI 110y-pyMiB y cydacHii inxycTpii Moau

(yHKI[IOHAaTIbHE IPU3HAYEHHS LIOY-PYMIB HNPUHLUIT POOOTH IOY-PyMiB

TpY BUPOOHUIITBI MOZHOTO OJIATY (TiIIPHEMCTBO-

KOHIENTYyaJIbHI MPEICTaBHHUIBKI MIOTOBHTE!Ib)
LLOY-PYMH Ha THKHSIX MO npu OpeHnoyTpuMyBadi (BymmHKy Mom
GaraTo(pyHKIIOHATBHI abom3aitHepChKii (ipmi)

JICTPUOBIOTEPCK] (MOHOOPEH/IOBI Ta MYJIETHOPEH/IOBI)

OpIEHTHPOBAHI 32 CHCTEMOIO (ppaHUYaii3uHra

Ilpu 1poMy B JiSJIBHOCTI JOMOMDKHOTO CErMEHTY aKTUBHO 3aJlisiHi Mac-Melia pi3HOro TONKY 1 MaciiraOy.
Cucmema cneyianizosanux 3acodie maco6oi KOMyHiKauyii, 1 BIAMOBIAHO PO3MOBCIO/PKEHHS iH(QOpMAaIi, 5Ki, SK
BBQ)XAETHCSI, OOCIYrOBYIOTh 1HIYCTPII0 MOJM i MOJHOTO OJATY, a MIBH/IIIEC 3a BCE € PYIUIHUMH CHIOKI 11 PO3BUTKY,

CKJIIaJA€THCA 3.

1. PR, pexnaMHUX Ta MOJIEJIbHUX areHTCTB.
2. CreunianizoBaHux Ta npoeciiHuX IpyKapchbKuxX BuaaHb (trade publications) ta I[nTepHeT-BHIaHB.
3. 3MI nai1st MacoBOTO CIIOKMBaya Pi3HUX PIiBHIB: Tele- 1 pagionporpamu, MOJIHI TIISTHCOBI XypHaiu (glossy

magazines), CIOKMBAIbKI JKypHamu (consumer magazines), [HTepHET-TIPOEKTH TOIIO.

Kpim toro, 10 cy0'eKTiB JaHOTO CErMEHTY iHAYCTPii MOAM BiTHOCSATHCA TaKi, sIKI OPraHi3oOBYIOTh cheyianizosani
npogeciiini ucmaeku ma apmapku, sKi 3HAHOMIIATD 3 aKTyaJbHUMH TE€HACHLISIMU B PO3BUTKY PUHKY MOJHOTO OJATY, a
TakoX npogpeciitni KoHKypcu Ou3zaiinepig, OpraHizaTopu sKuX (GOPMYIOTh TPOEKTHI 3aBIaHHS BiAMOBITHO O

MEePCHIEKTUBHUX HANIPAMIB PO3BUTKY IHAYCTPii MOJIH.



Sk oOrpyHTOBaHO B JaHiii poOOTI paHilie, 0coOJIMBY POJb B IUIaHYBaHHI POOOTH OKpPeMHUX CyO'eKTIB iHAycTpii
MOJIM Tpa€ MPOTHO3YBaHHS TCHAEHLIH PO3BUTKY CIIOKMBAI[LKOTO TIONUTY HA NMEBHUH MEpioj 4acy, a TakoX (hOpMyBaHHS
MOJHHX TCHACHLII B po3po0Ii MOZHOTO MPOIYKTY, 3aCHOBAHUX Ha MIPOTHO31 CIIO’KMBALIBKOTO ITONMUTY. TOMY BaXJIMBa POJIb
cepell Cy0'eKTiB JIOTIOMIKHOTO CEKTOpa 1HIYCTPil MO BiTBOJUTHCS MISUTBHOCTI @2eHUill ma KOMRAHIl, AKI 3aUMaomsca
ananizom i popmyroms npocnozu MoOnux innoeayiii Ha NEPCIEKTUBRY. SIK HAroJoIIyBajocs paHille, cepen JiaepiB Liel
cdepr FATHHOCTI CIiX Ha3BaTH Taki (ipMH, CIEIiami3amielo SKUX € Po3poOKa ITOBTOCTPOKOBHX IPOTHO3IB, i HE TITBKH B
ingycTpii Momm - Promostyle (ITapmwx - Hero-Mopk), Trend Union (ITapix) Tomo. IomiGHy RismbHICTH 3i CKIamaHHs Ta
JeTanizanii pi3HOMaHITHUX IPOTHO3IB MISUIBHOCTI 1HIYCTpii MOJM HPOBOISTH YKCIEHHI KOHCAITHHIOBI (DipMH, TPEHHIHTOBI
KoMmIaHii Ta styling studios, OCHOBHMM 3aB/IaHHSIM SIKUX TPUMHATO BBKAaTH a/IalTallil0 JJOBTOCTPOKOBHX IJIOOABHHX IPOTHO3IB
BITHOCHO MOJIHUX iHHOBAIiH 10 oTped cy0'eKTiB iHIYCTpii MOAW, SIKi 3aifHATI Y BUPOOHHIITBI Ta peai3ariii MOIHOTO MPOIYKTY Ha
OCHOBI KOPOTKOTEPMIHOBHX MOJIHUX TEHJIEHIi# 1 moTped MacoBoro fashion-puHky.

Bci cy0'exTn iHIYCTpil MOJH, SIKI HAJIEXKATh IO PI3HUX CEIMEHTIB 11 CTPYKTYpH, Peali3yloTh pi3HI TOUIBHI 3 IXHBOT
TOYKH 30py MiAXOIH A0 (HOPMYBaHHS i PO3MOBCIOKCHHS MOAHOTO HPOAYKTY, 3 METOK SKHAWIOBHIIIOI B3a€MOIIl MpH
3aJI0BOJICHHI CITO’KMBAIEKOTO MOIIHTY.

Jnst uporo cy6'ekTaMH JOMOMIKHOTO CETMEHTY 1HAYCTpii po3pobiieHa KOMIUIEKCHA CerMEHTallisi 0araToOYMHHOCTI
CIOXKUBALILKOTO PUHKY, METOIO SIKOi € BU3HAYEHHS CHCTEMHM MOTpPe0 MOKYIILIB B MOJHOMY OJI5i3i, a TAKOXX BH3HAUYCHHS
KpHUTepiiB popMyBaHHS IUTHOBUX TPYII CIIOKUBAYIB THX a00 1HIIMX BHUIIB MOJHOTO MPOIYKTY.

CermeHTallisl CIIOKUBALBKOTO PUHKY pO3pO0JICHA 3a PI3HUMH KPUTEPIsMH, 1 KOXKHHUI 3 HUX Ma€ CBOI XapaKTepHi
Bi1acTHBOCTI. TOMy, B 3aJIeKHOCTI BiJl NMOCTaBICHUX 3aB/aHb, BAPOOHHMKH a00O peani3aTopy MOJHOTO MPOAYKTY MOXYTb
BUKOPUCTOBYBATH OJMHUYHI KpUTEPil cerMeHTarii abo X CyKyIHICTb.

CerMeHTaIifo CroXXUBAIBKOTO PUHKY MOJTHOTO OJISTY 3iHCHIOIOTH 32 TAKUMH KPUTEPIsIMH:

® 33 reorpadivHOI0 03HAKOIO - CIIPHSE CTPYKTYPYBAaHHIO PETiOHATBHHUX PHUHKIB MOJIHOTO OJATY (TeorpadidHuil perioH,

KPYIHI MiCLIsl TPO’KMUBAHHS, 'YCTHHA HACEJICHHSI B HACEJICHUX ITYHKTaX TOILO);

® 33 nemorpadidHOI0 O3HAKOK - HAWHAKTHBHINNEG BIUIMBAE HA CHPUHHSATTA MOJHOTO TIPOAYKTY (BIK, OCBITa,

BIPOCIIOBIJAHHS, )KUTTEBUH IIUKJI POJUHH, PIBEHb JTOXOY TOIIIO.);

® [0 BiJHOIIECHHIO J0 MPOIOHOBAaHOTO NPOJYKTY - BH3HAYa€ XapakTep peakiii croxkuBada Ha ToBap (IHTEHCHBHICTh

CIOXXHBAHHS, CTYITiHB JIOSUTFHOCTI, TOTOBHICTh 3MIHCHUTH MOKYIIKY TOIIO.);

® 33 03HAKOIO CTHIIIO CIIOXKMBAHHS - OCKUIBKY 3BHYKH JIFOJJUHN (GOPMYIOTh LIIA0JIOHU CIIOYKMBAHHSI, TO HA OCHOBI aHAJIOT1i

MOJKJIMBO CIIPOTHO3YBaTH CHpHﬁHHTTﬂ CIIOKHMBaYiB HOBOT'O MOJHOTO NPOAYKTY;

® 32 qcuxorpadiuHMMH O3HaKaMH - Ha OCHOBI ILIHHOCTEH, IO pPENpe3eHTYIOTHCS, Ta IHTEpeciB, XapakTepy

B3a€MOCTOCYHKIB 1 CITOCOOY KHUTTS CII0)KHBAYa;

® 33 0cO0OBOIO O3HAKOIO - OCKLUIBKM KO’KHAa OKPEMO B3sITa JIIOJMHA € HOCIEM YHIKaJbHUX pHC, BIACTHBOCTEH, IHTEPECIB 1
03HAaK, TO MOTEHIIIMHO BOHA MOXeE MPEJCTABIATH CAMOCTIHHHMH CETMEHT CIIO)KMBAIbKOTO pUHKY. JlaHa o3HaKa Mae
NPIOPUTETHE 3HAYEHHS NPH PO3pOOILI MPOAYKTY MOJH ISl IHAMBIAYaJbHOTO CHOXKMBAayda, 30KpeMa IpH BUTOTOBJICHHI
OJIITy «Ha 3aMOBJIEHHs» a00 CTBOPEHHI MOJHOT0 NpoayKTy «haute couture».

TaxkuMm yMHOM, CyyacHa iHAYCTpii MOJM € KOMIUIEKCHY CUCTEMY 0araTOBEKTOPHHX B3a€MOCTOCYHKIB Pi3HUX CY0'€KTiB, 110
BPaxXOBY€E IIPUHIMIHM X B3a€EMOJIiT B KOHTEKCTI IPHUHAJIEKHOCTI IO TOro ab0 iHIIOr0 CErMEHTy CTPYKTYPH (IHB. cxeMy 4).
Cxema 4

Mopesn B3aemogii cy0’exTiB iHaycTpii Moau
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BucHoBku

Ha ocHOBiI mpoBegeHoro aHamizy Ta cQOpMYJIbOBaHMX Yy3arajibHeHb, B POOOTI 3[IHCHEHO CTPYKTYpH3allito

CerMEHTIB cydyacHOl iHAycTpii MOJH, 3 OrIsiAy Ha ii KOMepliali30BaHy CIPSIMOBAHICTh HA MacoOBE THPa)KyBaHHS MOJHHX

MPOAYKTIB Ta IX BIPOBAKEHHS B MOTOYHI MOIHI TeHAeHIil. Busnayena mozens B3aeMouil cy0’eKTiB iHAyCTPii MOIHOTO
B 0’

OIIITYy YMOSKJIMBHJIA BU3HAUEHHS Ta XapaKTEPHUCTUKY CTPYKTYPHO-JIIOTIYHNX 3B’ SI3KIB MK TAKHUMH CYO’ €KTaMH 1HIAYCTPIT SIK
Yy y M y y

BUPOOHUKH CHPOBUHHM 1 TOTOBOTO MPOAYKTY (PO3po0OKa Ta BUTOTOBJIECHHS MOJHHUX MPOAYKTIB), CHCTEMa TOPTOBUX TOYOK Ta

Mepex (cxema PO3IOBCIO/PKEHHS MOJHMX IPOAYKTIB Ta iX TpaHcdopmauii B MOJHI CTaHIapTH) Ta CHOXXMBAHHS MOJHHX

MPOJYKTIB Ta CTaHJApTiB ( B yMOBax TOTaJbHOI riiobanizamii Ta yHidikanii MOJHUX CTaHIApTIB Ta MPOEKTHUX 00pas3iB). 3a

pe3yabpTaTaMH JOCTiKEHHA, B poOOTi BH3HAYEHO Ta KIACH(IKOBAHO CTPYKTYPY CETMEHTIB iHIycTpil MOOM Ha OCHOBI

aHawi3y ix B3aeMoii mpu popMyBaHHI MOJHUX TEHICHIIN i B CTBOPEHHI MOTHOTO TIPOIYKTY.
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